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TOTO Selected for Second Straight Year as Supplier 
Engagement Leader, the Highest CDP Supplier 
Engagement Rating 

 

TOTO LTD. (Headquarters: Kita-Kyushu-shi, Fukuoka Prefecture; President: Noriaki Kiyota) has been 

selected as a Supplier Engagement Leader, the highest designation in the Supplier Engagement 

Ratings of CDP*1  an international NGO that operates a global environmental disclosure system. This 

marks the second consecutive year that TOTO has been selected with this designation.  

The TOTO Group supports international initiatives and has been working to reduce greenhouse gas emissions 

with the aim of shaping a sustainable carbon-neutral society by the year 2050.*2 TOTO also recognizes the need 

to put these efforts into practice not only within the TOTO Group but throughout the supply chain to a high level, 

and has worked with its suppliers in the promotion of sustainbility.*3  

The ratings are scoring of supplier engagement initiatives for companies that responded to the CDP climate 

change questionnaire, based on the responses they gave regarding coordination in the supply chain, and the 

overall CDP climate change ratings. The ratings represent how companies are cooperating across the entire 

supply chain to solve climate change issues, and 458 of the companies around the world (109 of which are 

Japanese companies) that responded were selected as Supplier Engagement Leaders for FY2023.  

In TOTO WILL2030, the New Shared Value Creation Strategy, the TOTO Group will position “Cleanliness and 

Comfort”, “Environment” and “Relationships” as key material issues (materiality) to be addressed as it strives to 

practice sustainability management. Through these initiatives TOTO will also solve social issues and achieve 

economic growth while contributing to the United Nations' Sustainable Development Goals (SDGs).  

 

*1. CDP: An international NGO that sends questionnaires to the companies it evaluates once a year and publishes the responses tabulated 

from each company. 
*2. Preventing Global Warming | Initiatives to Achieve a Carbon Neutral Society 

https://jp.toto.com/company/csr/environment/warming/tcfd/ 

*3. Stakeholder Engagement | With Our Suppliers 
https://jp.toto.com/company/csr/stakeholder/customers/ 

 

Sustainability Initiatives 

Integrated Report 2023 https://jp.toto.com/company/profile/library 

The TOTO Group's sustainability https://jp.toto.com/company/csr 

Water, Earth and a Better Tomorrow https://jp.toto.com/company/csr/csractivity/ 
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New Shared Value Creation Strategy TOTO WILL2030 

   

The New Shared Value Creation Strategy, TOTO WILL 2030, will simultaneously realize 
environmental, social and economic value. In it, we have established the materiality issues of 
cleanliness and comfort, the environment and relationships, that we will work on to integrate 
management and CSR and contribute to the achievement of the United Nations' Sustainable 
Development Goals (SDGs). 

https://jp.toto.com/company/profile/philosophy/managementplan 
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